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Shaving cream advertisement
Many of the American magazines are composed of advertisements from different companies. The advertisement is meant to attract the attention of the readers and make them purchase the product. Walmart magazine advertised the shaving cream that attracted my attention. The promotional message of the advertisement stated that the shaving cream contains vitamin E and aloe Vera, ability to moisturize the skin and eradicate dryness, can be used by both male and female, the cream also features the company unique formula of hydrating ingredients that will leave the users skin appreciated. The Aloe Vera in the content of the cream will leave the skin moisturized, nourished and smoothing effect. The vitamin E of the cream will protect the glide of the razor and prevent irritation while shaving. Being combined with the citrus scent, it leaves one fresh and clean. It is free from alcohol, dyes and sulfates.
The brand had the following promises: The shaving cream which is suitable for men and women will provide a comfortable shaving experience from head to toe. The cream contains a unique Aloe Vera content, Argan oil and Vitamin E which will ensures the skin is left moisturized and protected from the dryness and irritation after and during shaving moment. The lightweight lather makes rinsing experience easy leaving no residue or dryness of the skin. The brand also promised that the cream will protect the skin from pimples that usually comes after shaving as it makes the glide of the razor soft to run smoothly on the skin. The cream is cable of removing the sticky germs that might remain on the razor and ensure it is safe for use. The cream ingredients have been made to maintain the skin and it will create an attractive face, therefore suitable during interview, presentation and office outlook.


The promise of the brand seemed true. The company explained the content of the cream without exaggerating its actions. In most cases the shaving cream usually moistens the skin and ensures there is no dryness, many of the shaving creams have the ability to do so but the quality of the cream is what the company was advertising to show the readers it is one of the best. The cream content of Aloe Vera and Vitamin E is true because this two protects the skin and it is rare to find a product that has been made without using the two.
The advertisement is targeting both genders, male and female. The promotional message had said that the cream is unisex and therefore can be used by both male and female without dominating on one side. It also targets children in a distant way; the ad tries to show that the product is suitable for the skin and can therefore protect the skin of children when applied. The customers should buy the product because it will help protect the skin from dryness and development of pimples since it has Aloe Vera and Vitamin E which help in protecting the skin. Buying the shaving cream will reduce the danger of using shaving creams that do not provide clean and fresh shaving experience. Also buying the cream will help the customer maintain skin smoothness and beautiful appearance. After buying the product the customers will apply the cream on their shaving razors and use it either on the armpit, on the chin when shaving, side beards, the hair on the head, and also on the pubic parts. The cream can also be used when shaping the eye brows since applying the cream will ensure that there is no irritation and the outlook remains smooth.



The cream appealed to the customer’s image both male and female. It explained the physical appearance of the men when they used the cream and also on the side of women. It appealed to both men and women by indicating that the product was a unisex. I would buy the product since the cream advertised has low chances of giving unexpected promise, the quality of the cream being advertised resembles others but the brand has improved their and therefore it can be suitable for body use during shaving. I would recommend to my friends and family after I have purchased and see that the promises are real and also no side effects observed.
When the reader reads the advertisement, he or he gets the right information that is required. It has divided the information so that the reader of the advertisement will be able to read and understand what is explained of the product. The advertisement calls for action to buy when it says that the cream will leave the user with full experience of shaving. By saying it gives freshness and citrus scent, this indicates that the advertisement wants the reader to know that the product will not only help in shaving but also in proving good scent. Also the buyer has been offered free shipping in case he or she buys it online.
The virtual and graphics corresponds to the to the copy since the brand itself has been decorated with some words such as ultra-soothing with Vitamin E and Aloe Vera and also indicated as free from alcohol, dyes and sulfates. My attention was captured by its initial price which was $8.99, but in the advertisement it has been reduced to $5.29. This indicates it has been made affordable for those interested and therefore suitable shaving cream for both genders.
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